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They Research  Before Ever 
Contacting You
Clients. Trade partners. Search engines. AI tools.



E-E-A-T In The Age Of AI Search
How Google and AI-powered search evaluate whether your business is credible, helpful, 

and worth recommending.

EXPERIENCE EXPERTISE AUTHORITY TRUST

AI search rewards businesses that demonstrate real-world credibility.

Show that you’ve done the work.

●  Showcase real projects and 
completed work

● Share photos, videos, and 
case studies

● Highlight customer 
outcomes and firsthand 
insights

Show that you know your field.

●  Answer common customer 
questions clearly

● Publish helpful educational 
content

● Explain your process, 
services, and 
recommendations

Show that others recognize you.

● Earn reviews, testimonials, 
and referrals

● Build visibility through links, 
mentions, and partnerships

● Highlight awards, 
certifications, and industry 
recognition

Show that customers
can rely on you.

●  Keep business information 
accurate and consistent

● Make reviews, credentials, 
and contact details easy 
to find

● Use transparent, helpful, and 
up-to-date content



Your Brand Is Being Evaluated 
Today, both people and AI/search systems evaluate the trust signals behind your business.

Audience 1: People
Human evaluation of trust signals

Looking for proof, credibility, and inspiration

"Do I trust this company with my home?"

Evaluating your projects, reputation, and 
professionalism

"What do past clients say about their experience?"

Audience 2: AI + Search Systems
Algorithmic evaluation of authority

Evaluating consistency, authority, and relevance

"Does this company demonstrate enough trust and 
authority to surface prominently?"

Analyzing reviews, content, and expertise signals

"Is this company a credible source in this industry?"

Strong content builds trust with both audiences



Source: SearchEngineLand

37%
of consumers start searches

with AI instead of Google

AI Is Replacing 
Google As Your 
Research Partner

Insight: The search landscape is 
shifting dramatically as artificial 
intelligence becomes the preferred 
starting point for consumer research.



 Referrals Introduce 
 Your Content Validates 



ONE FIREFLY

The Modern Validation Loop
How prospects research and validate premium integrators



Search Behavior Is Changing

Traditional Search
Keyword-based queries

"luxury home automation integrator near me"
Generic keyword match

"smart home installation cost"
Price-focused query

"best lighting control company"
Brand comparison search

AI-Assisted Search
Conversational queries

"I'm looking for a premium integrator who specializes in 
whole-home automation for luxury properties"

Intent-based search

"What are the top-rated smart home companies in [city] 
with experience in high-end residential projects?"

Contextual query

"Compare Lutron vs Control4 for a 10,000 sq ft home"
Comparison search



AI Compares You. AI Chooses the Winner.
AI will compare you before the prospect ever calls.

RECOMMENDED BRAND

Rich Content & 
Answers

Detailed project pages, FAQs, clear 
service descriptions

Verified Trust 
Signals

Recent reviews across GBP, Houzz, 
social media

Active Authority Thought leadership content, PR 
mentions, industry awards

WEAK BRAND

Thin, Generic 
Content

Minimal text, old  photos, no depth

Outdated Proof Old reviews (2+ years), missing profiles

Silent Presence No content, no press, low citation 
volume

THE MACHINE DECIDES:
"Based on available data, Brand A is the verified expert in this region."

RECOMMENDED IGNORED



Webinar Exclusive Offer

Free AI Visibility Report
See exactly how your brand appears in 

AI-powered search and uncover opportunities to 
stand out.

CLAIM OFFER NOW 

sales@onefirefly.com

Exclusive Webinar Offer
Search: Lutron Lighting and Shading Expert, City, State |  Persona: Luxury Home Owner



Poll:
How often do you capture 

video/imagery of your 
projects? 



You Don’t Need  a Production 
Studio to Start
Leverage your ecosystem of resources and support.



Available Resources

1 Stock Imagery
Free to use from websites like Pexels

2 Manufacturer Assets
Brand materials and product photos

3 One Firefly Media Gallery
Curated brand & lifestyle-focused content

4

5

Professional Photographer/Videographer
High-quality project documentation

Where Do I Get Content?

Your Own Photography & Video
All you need is an iPhone to get started



Stock Photography

Pexels

FREE SOURCES

Pexels
Unsplash
Pixabay

PREMIUM STOCK 
LIBRARIES

Shutterstock
Adobe Stock

iStock



Lutron Media Assets
NEED LUTRON MEDIA?

Reach out to your Lutron rep!

Images courtesy of Lutron. All trademarks and image rights are owned by Lutron. 



One Firefly Media Gallery



Hire a Professional to Shoot Your Projects

Lutron DMC Eligible!

Source: ratioav.com  



Shoot Your Projects on a Budget

Source: @acousticdesignsystems   

Source: @powered_solutions



Media Capture Tips & Tricks

Media Tips

1 Shoot wide + detail
Capture both full room and close-up media

2 Include people occasionally
Show scale and lifestyle moments

3 Capture lighting properly
Use natural light, avoid harsh shadows

4 Vertical + horizontal formats
Mix orientations for variety

5 Before & After
Capture photos and video showing transformation

Source: @refinedsystems  



Use Your Content to Build 
Authority & Trust
Four content types that amplify visibility and trust



“Google crawls and indexes 
more than text; it downloads 

and analyzes text, images, and 
videos from web pages.”

Source: Google Search Central



4 Key Content Types

1 Website & GBP Content
Build credibility through project-driven storytelling

2 Social Media
Create visibility through consistent project sharing

3 Case Studies
Completed projects become proof & authority

4 Brochures & Print
Premium positioning in real-world conversations

Where Do I Use Media Content?



Website & Google Business Profile

Website Google Business Profile
Fresh imagery supports local search 

visibility and provides immediate 
credibility.

Your website should visually reflect the 
level of projects you want to win.



Social Media

Tag manufacturers and trade partners to expand reach and network authority.

Social Media



Case Studies

Case Study Tips

1 Lead with the transformation
Focus on outcomes, not just equipment

2 Tell a complete story
Challenge → Solution → Experience

3 Use local & relevant keywords
Mention city, project type, and brands naturally

4 Optimize title & description
Write clear SEO-friendly titles and meta 
descriptions

5 Include strong visuals
Photography and video dramatically improve 
engagement



Anatomy of a Strong Case Study
 Case Study Framework Proven Structure

Client Goal

What the client 
wanted to achieve

Objective

Vision

Design Challenge

The specific problem 
to solve

Constraints

Complexity

Solution

How you 
approached the 

problem

Strategy

Implementation

Outcome

Results and 
measurable impact

Metrics

Results

Experience

How the client felt 
about the process

Satisfaction

Testimonial

1 2 3 4 5



Brochures

Brochure Tips

1 Use fewer words
Let imagery and layout do the heavy lifting

2 Focus on transformation
Show how spaces feel, not just what was installed

3 Maintain visual consistency
Align brochures with your website and social 
presence

4 Use premium materials
Paper quality and finishes influence perception

5 Keep it evergreen
Design brochures that stay relevant over time



Where to Bring Brochures

Trade Shows & Conferences

Distribute at industry events, networking 
mixers, conferences, and open house 

events.

Lunch and Learns

Support follow-up conversations with a 
beautiful, branded brochure.

Showroom Events
Create memorable takeaways during 

demos, partner events, and curated client 
experiences.



Bonus Authority Signal: 
Reviews & Testimonials
Trust is more powerful when it comes from your clients



Google Reviews Matter More Than You Think

Review Tips

1 Ask at the right moment
Request reviews shortly after positive project 
experiences

2 Make it easy
Use direct review links and simple instructions

3 Encourage specificity
Detailed reviews build stronger trust and SEO 
value

4 Get your team involved
Offer rewards or incentives for team members 
who successfully capture reviews

5 Respond consistently
Engagement reinforces professionalism and 
trust



Showcase Your Reviews

Website

Testimonials reinforce trust during the 
research process.

Social Media

Pair reviews with real project imagery for 
stronger engagement.



Make Reviews Part of Your Process
Ask consistently & get your team involved

after project completion after service wins after positive feedback moments

After Project Completion
When project is finished

After Service Wins
When you exceed expectations

After Positive Feedback
When client is happy

1 2 3



Invest Your DMC
How to redeem your funds



DMC Process

Complete work 
with One Firefly

Submit paid 
receipt to Lutron

Lutron applies 
credit to Lutron 

job

1 2 3



DMC: Where to Redeem

Login to 
myBusiness, click 

DMC tab

View credits available 
and redeem credits 



One Firefly Credits: Where to Redeem

Complete work 
with One Firefly

Submit paid 
receipt to Lutron

Lutron applies 
credit to Lutron job

1 2 3

Meet with a 
One Firefly 
marketing 

expert

One Firefly 
Verifies Dealer 

Level 

Credits are 
automatically 

applied to your 
bill



Dealer Level
One Firefly 

Credits
Gold $500.00

Platinum $1,000.00

Diamond $1,500.00

Diamond Elite $1,750.00

Black Diamond $2,000.00

Sapphire $2,500.00

Titanium $3,000.00

Additional Credits Overview



I’ve been really impressed with the results 
we’ve seen since partnering with One 
Firefly. The website they built and the 
ongoing SEO work they're doing are 
making a big impact. In fact, we recently 
landed a 300K+ job that came directly 
from a customer searching for Lutron. I 
don’t think we would’ve captured that lead 
without a targeted SEO strategy in place. I 
really appreciate all the hard work the 
team at One Firefly is putting in — it’s 
making a noticeable difference for our 
business growth.

Ryan Cohen
President

The website looks amazing and the team 
did an incredible job throughout the entire 
process. The most exciting part is finally 
having a professional place to send clients 
where they can see a full overview of 
available options. 

Jason Rayment
CEO



Ways to Put Your Funds to Work

Brochures

Brand Page



Ways to Put Your Funds to Work

Email Social Media/
Social Ads

Video Tutorials



onefirefly.com

sales@onefirefly.com

onefirefly.com/lutron

954-921-2393

Let’s Continue
The Conversation
Explore more about One Firefly’s Lutron partnership 
and marketing support.

Explore More Reach Out
For additional blogs, case 
studies & exclusive content.

Your One Firefly Team is 
here to help!


